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SUCCESSES 2005/06
Listing on NSX February
270% Increase in revenue in FY

Strategic supply with Westpac, Optus,
NAB, HSBC, Corporate Express

Consolidation of Water, Wine Into
revenue mix

International Recognition — Europe, US
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ISSUES/MISSES!
Website Customising Application
Domino Effect — Affiliates, International
Jetstar Deal
Export — pricing and exchange rates
Outsourcing of critical components



Grow Custom-Branded Beverages mA TP M aximurm
Website Development — Auto Beer Builder 25,000 555,000
Marketing Activities 60000 % 220,000
Custom-Brand Kiosks - 525,000
International Licensing = 550,000
S85,000 %350,000
Relaunch Blowfly Bear
“ales Agents S60,000 60,000
Retail Packaging 530,000
Marketing. IrAifraEivE*z- 565,000 1 '.ﬂ-i:.'.’_‘.IDD
Brand Manager # Marksating Manager 545,000 520,000
Retall Display Units 525,000 550,000
Export I"-.-'larl-qr—rling - Ejﬂ;{‘JUU
%195,000 %305,000
Operations
Warehouse / Logistics 550,000 135,000
Label Printing 515,000 $30,000
Interstate Distribution Facilities 455000 £55.000
5120,000 5220,000
Administration
Balance Sheet Restructidre _ SES D00
Lisitng Fees £150,000 £150,000
Accounting S Finance - S0 D00
Wiorking Capital 100,000
$100,000 $325,000
Total Use of Funds 500,000 $1,290,000
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REVENUE INITIATIVES 06/07

Affiliate and Partner Development
Explore Licencing in US

Energy & RTD Custom Development
Freight Consolidation
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OTHER INITIATVES 06/07

TVC’s (Xmas 2006)
Marketing Role

In-house Printing
Automated Labelling
Additional Beer Suppliers



